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Internet Users in the World
by Geographic Regions

Asia

Europe

Horth America

atin America /
Caribbean

Africa

Middle East

Oceania /
Australia
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Millions of Users

source: Internet World Stats - www.internetworldstats. com/stats.htm
Estimated Internet users are 1,733,993 741 for September 30, 2009
Copyright @ 2009, Miniwatts Marketing Group




World Internet Users
by World Regions

B Asia 42.6%

| Europe 24.1%

® NHorth America 14.6%

2 Lat Am / Caribb 10.3%

_| Africa 3.9%

| Middle East 3.3%

o Oceania / Australia 1.2%

source: Internet World Stats - www.internetworldstiats. comistats. htm
1,733,993, 741 Internet users for September 30, 20049
Copyright@ 2009 Miniwatts Marketing Group
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Open Rice

(5 B E = - RAHM - Hong Kong Restaurants Guide HK Restaurant - Internet Explorer provided by Dell
@ Q - 5_—) http://www.openrice.com/restaurant/index.htm
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—Second Life

—Play Station Home

—(Cybertown
—Entropia




Second Life







What Can You Do 1n Second Life?
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A VIDEO COMP
OF MAJOR BRANDS
IN SECOND LIFE

shot, edited & music
by Gary Hayes ©@2007
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