
� Yahoo! Search Marketing Gold 

Authorized Reseller

� Google AdWords Authorized Reseller

•

AuthorizationsAuthorizations Media Awareness & RecognitionMedia Awareness & Recognition

AsiaPac, as a professional leader in the SEM industry, wins the awareness and recognition of 
different major media including TVB Finance, Hong Kong Economic Times, Capital Magazine,

East Magazine and Job Market.

9

The internet

10

The Internet is Coming of Age faster Than Any Other Media

Source: Morgan Stanley Technology Research 2005
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How HK people spend on media?
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The Internet represents 26% of media consumption in HK, 

yet only 6% of advertising spend

Print (newspaper & 
Magazine) 37%

Source: HK2A Adspend 2009 conducted by Nielsen

The Opportunity

Targeted campaigns

Clutter Avoidance

Better ROI 

Internet

(26%: 16.8hrs/wk)

Media Consumption
(hrs/wk)

Radio 
(15% 9.8hrs/wk)

TV 
(46%: 30.1hrs/wk)

Newspapers 
(13%: 8.4hrs/wk)

% Hong Kong
Advertising Spend

Internet 6 %

Radio 2%

Outdoor 13%

TV  28%

Print (newspaper & 
Magazine) 37%



What other Advertisers do? What other Advertisers do?

-21%

-23%

33%

8%

Source: HK2A Adspend 2009 conducted by Nielsen

Why advertisers putting more money in internet?

15

Why advertisers putting more money in internet?

16Source: HK2A Adspend 2009 conducted by Nielsen

Among all media, all respondents rate internet as:

•1st in Cost Effective
•1st in Creative
•2nd in Greatest ROI
•3rd in Greatest Audience Engagement
•3rd in Most Creditable Research data available

How advertisers use internet?

17
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Search Engine Marketing



Search Engine Marketing (paid search)

Paid search results 

(sponsored search)

Paid Search: 
bidding on relevant keywords 
to achieve prominent 
positioning in sponsored 
search results.

Paid search results 

(sponsored search)

Paid search results 

(sponsored search)

Paid Search: 
bidding on relevant keywords 
to achieve prominent 
positioning in sponsored 
search results.

Paid search results 

(sponsored search)

A Client initiates a want on a good or service

How itHow it works?works?

Searches for information on the internet

KeywordKeyword

Millions of Service Providers would appear on Search window

How itHow it works?works?

Those who grasp client’s first sight will win

How SEMHow SEM works?works?

4. Advertisers pay only when the websites 

are clicked

1. Advertisers select keywords matches with key promotions

3. Users submit searches in search engine

2. AsiaPac’s Consultant will assist client for the

most suitable keywords, title and description

How it works? inHow it works? in Yahoo!Yahoo!

Ad Position or rank= Cost-per-click (CPC) + Quality Index (QI)



Quality Index ofQuality Index of Yahoo!Yahoo!

Ad Position or rank= CPC + QI

To improve QI, you need to improve:
1. Keywords CTR

2. Account Structure (Campaign and Ad Group)

3. Keywords (relevant and targeted)

4. Ad text (Do not repeat same information 

or being too general)

5.    Landing pages relevance

How it works? in How it works? in Yahoo!Yahoo!

•Engage consumers when they search on internet

•Very short implement time

•Suitable for short term & long term promotion campaign 

•Fine to advertise on general keywords e.g. ‘marketing’, 
‘promotions’, etc.

•No limitation on keyword selection, geo-location, ad text 
description and ad online time

28

Banner AdBanner Ad

http://www.hk.yahoo.com http;//www.mpfinance.com/htm/Finance/main.htm



http://hk.finance.yahoo.hk http://hk.xanga.com

• Very good for brand building

• Can reach huge amount of internet users

• Gain numerous impressions in short period of time

• Suitable for new product launch/special promotions

• Raise public awareness

34

Yahoo! Fixed position advertisementYahoo! Fixed position advertisement

雅虎香港首頁每天有11,000,000
人次瀏覽人次瀏覽人次瀏覽人次瀏覽, 你的搜尋關鍵字有機會
在雅虎首頁顯示，提高點擊率!

最多五個五個五個五個固定位置會
於搜尋結果首頁首頁首頁首頁出現

先到先得先到先得先到先得先到先得，
固定位置固定位置固定位置固定位置曝光，無限點擊無限點擊無限點擊無限點擊，
提升品牌提升品牌提升品牌提升品牌及產品知名度產品知名度產品知名度產品知名度。
首位廣告更

可顯示相片相片相片相片及聯絡資訊聯絡資訊聯絡資訊聯絡資訊。



先到先得先到先得先到先得先到先得，
固定位置固定位置固定位置固定位置曝光，無限點擊無限點擊無限點擊無限點擊，
提升品牌提升品牌提升品牌提升品牌及產品知名度產品知名度產品知名度產品知名度。
首位廣告更

可顯示相片相片相片相片及聯絡資訊聯絡資訊聯絡資訊聯絡資訊。

• Suitable for brand building

• Fixed marketing budget with unlimited click

• The ad is always there and will never disappear

• Photo is good for catching attentions

• Contact information can be obtained at a glance

39

Yahoo! Homepage Yahoo! Homepage TextlinkTextlink

•The ad can be displayed on Yahoo! main page and 
gain 2.5Million impressions/7 days

•Short contract period

•Affordable budget 

•Can reach huge amount of internet users

42

Google Content NetworkGoogle Content Network
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Extend Your Reach to Search Partner Sites

Google network of search partners

44

Extend Your Reach to Search Partner Sites

Google network of search partners

and partners and partners 

B2B Media Local & Beauty

Finance

GoogleGoogle’’s partner by categorys partner by category

Entertainment

Forums

Computer & 

Electronics

GoogleGoogle’’s partner by categorys partner by category

Foreign Partners

GoogleGoogle’’s partner by categorys partner by category



Google Display Ad 
to capture 
awareness

Google Display Ad 
to capture 
awareness

Various format of Ads Various format of Ads -- ImageImage

Google Video Ad 
to capture 
awareness

Google Video Ad 
to capture 
awareness

Various format of Ads Various format of Ads -- VideoVideo

and partners and partners 

You can attract customers not only

who are initiatively searching for your

ad, but also who are reading 

relevant information.

52

Extending campaign to Google Content Network

Extending campaign to our Content Network -

www.backpackers.com.tw

53

ipod reviewsipod search

ipod news

ipod shopping prices

ipod blog

Internet Internet uuser ser aactivitiesctivities

ipod search

Capture all you potential customers using Content  Network

Search Advertising Content Advertising



Marketing Channel 

Cost Per 
Conversion

Direct Mail
Radio

Print

EventsEvents

Print Ad

DM

Search

Content

Email

Radio

Lowest in Cost Per ConversionLowest in Cost Per Conversion

Content match is the most cost-effective marketing channel
•Reach out to thousands of popular 3rd party sites:

• Other search engines 

• Major portals

• Niche interest sites

• Blogs & emails

•Contextually targeted by
• Key words

• Themes

•Pay-per-click pricing

57

Google Placement TargetingGoogle Placement Targeting

• #1 Advertising network

• 118B Page-Views/Mo

• 641.7MM Unique Users/Month

• 86% Reach of Internet Users

• #1 Advertising network

• 12B Page-Views/Mo

• 89% Reach of Internet Users 
across Asia

Global Google Network Asia

Source: comScore Custom Analysis, April 2006

The largest advertising networkThe largest advertising network

Target specific groups by demographic, psychographic, or vertical

Starting a placement targeting campaignStarting a placement targeting campaign

MediaFinance

Brain storming Brain storming –– MBA CourseMBA Course



Google’s partner site- Education

• Education- Children

• Education- Secondary

• Education- Continuous

Education - Children http://www.tvb.com

Education - Children http://pregnant.com.hk Education - Children http://www.edu-kingdom.com/

Education – Children http://www.findaway.hk/kindergarten/

http://www.findaway.hk/kindergarten/

Education – Secondary http://lsforum.net/board/



Education – Secondary http://lsforum.net/board/ Education - Secondarywww.pupil.com.hk

Education – Continuous http://www.xe.com/ Education – Continuous http://www.capital-weekly.com/

Education – Continuous http://www.google.com/finance

• Allow to select ad placement by vertical 

• Demographic site selection is available for campaigns which 
target users in the United States (only). 

• Keywords are not required 

• Pay-per-click charging method



Thank You

Christine Chong

AsiaPac Net Media LimitedAsiaPac Net Media Limited

Marketing & Operation DirectorMarketing & Operation Director

+852 23104641/ 9333 7272

christine@asiapac.com.hk




